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PE®EPAT
Yyoap B .IO. na memy: «Dopmyeannus epekmusnoi cucmemu MapKemuH206uUx
KomyHixkayiu nionpuemcmea (3a mamepianamu IlpAT «/lanon Kpemes»,
M. Kpemenuyk Ilonmaecekoi o61acmi)»

JlocnipKeHO €eKOHOMIYHHM 3MICT MAapKETUHIOBUX KOMYHIKAIIN MiANPUEMCTBA,
oco0nuBOCTI (POpMyBaHHS, €TAU PO3POOKU CUCTEMHU MAPKETUHTOBUX KOMYHIKAIIIM
HOiANPUEMCTBA Ta BHU3HAYEHO pOJIb CTPYKTYPHHX I1HCTPYMEHTIB KOMIUIEKCY
MapKETUHIOBUX KOMYHIKAIIIH y 3araibHiil cCUCTeMI1 YIpaBiIiHHS MiAIPUEMCTBOM.

Bukopucrano pi3Hi METOAM HAYKOBOTO  JIOCHIKEHHS:  TMOPIBHSHHS,
cUcTeMaTu3allii Ta y3arajibHEeHHs; TPyIMyBaHHS; €KCIEPTHUX OLIHOK ¥ eMIipUYHOTrO
JOCTIPKEHHS; TOPIBHSJIBHOIO Ta CTATUCTUYHOTO aHaJi3y; CTPYKTYPHO-JOTIYHOTO
aHami3zy,; MareMaTuyHui; rpadiuHuii; aHamizy 1 cuHTe3dy. [HdopmariiiiHoo 6a3oro0
JOCTI/DKEHHST CIyryBaiu (pyHIaMEHTaJbHI MOJIO)KEHHS MapKEeTUHTY, BHUKJIAJIEHI B
YKpailHCBKUX 1 3apyODKHHMX HAyKOBHX IMpalsixX 3 MPHUBOLY OOIPYHTYBaHHS
0COOIMBOCTEHM BUKOPUCTAHHS KOMILJIEKCY MAPKETUHTOBUX KOMYHIKAIIATI IMTPUEMCTBA,
pecypcu Mepexi [ntepuet, dinancona 3BiTHICTB [IpAT «/lanon Kpemes».

3MIHCHEHO KOMIUIEKCHE IOCTIKEHHS €(QEeKTUBHOCTI 3aCTOCYBAaHHS CHCTEMHU
MapKETUHTOBUX KOMYHIKaliil B rocnogapcbkiit aismbHOCTI [IpAT «/lanon Kpemesy.
3’gcoBaHO, 10 PO3pOOKa 1 BIPOBAKEHHS CHCTEMU MAapKETHUHIOBHX KOMYHIKAIlil
[IpAT «Jdanon Kpemes» mnoBuHHa 3IIHCHIOBATUCS CUCTEMHO Ta 3abe3rneuyBaTH
[IJIECIIPSIMOBAHHM TOIIYK HAMPSIMIB MOEJHAHHS BCIX KOMYHIKAI[IHHUX TEXHOJOTIN Ta
IHCTPYMEHTIB MPOCYBaHHS MPOAYKINi, 10 JO03BOJIMTH BCEOIYHO BH3HAYUTH BY3BKI
MICIi MapKETHHIOBOi [iSUIBHOCTI MIAMPUEMCTBA Ta CQOPMYBAaTH ONTUMAJIHHY
MapKETHHTOBY CTPATETiIO IMAMPUEMCTBA 010 MiABUIICHHAS ¢()eKTUBHOCTI JISITLHOCTI
[IpAT «[danon Kpemes» B 1inomy.

3po0JIeHO BUCHOBOK PO HEOOX1IHICTh BIPOBAKEHHS HU3KU 3alPONOHOBAHUX
JIE€BUX TMPOMO3UINKM IIMOA0 TIABHUIICHHS C€()EKTUBHOCTI BUKOPHUCTAHHS CHCTEMH
MapKETUHTOBUX KOMYHIKAIlId 30KpeMa, pPO3pOOJICHUN TMPOEKT YIOCKOHAJICHHS
nporpamu MapkeTuHroBux komyHikamiii IIpAT «Jlanon Kpemes», 3aiiicHeHO
E€KOHOMIYHE OOTPYHTYBAHHS peati3allli 3ampornoHOBaHUX MEPCIIEKTUBHUX 3aXO01B, SKi
BU3HAYAIOTh MOTEHIIIAJ MIAMPUEMCTBA 010 MOCUIICHHS HOTO KOHKYPEHTHHUX TO3HITII
Ha PUHKY MOJIOYHOT NPOAYKIIii.

Pe3ynbpraTu 10oCHiIkKeHb Ta 3alpONOHOBAaHI HANPSMU YJIOCKOHAJIEHHSI CUCTEMU
MapKETUHTOBUX KOMYHIKAI[lii MOXyTh OyTH BHUKOPHUCTaHI B  TMPAKTHYHINA
MapkeTuHroBi aisbHOCTI [IpAT «Jlanon Kpemesy nisa miaBuiieHHS €(heKTUBHOCTI
(1HaHCOBO-TOCIOIAPCHKIM JISTIBHOCTI TOBapucTBa 1 (POPMYBAHHS KOHKYPEHTHUX
nepeBar Ha pUHKY MOJIOYHOT POAYKILIII.

KBamigikamiitna po0OoTa Marictpa MICTUTh 85 CTOPIHOK OCHOBHOTO
KOMIT FOTEPHOTO TEKCTy, 23 Talnuil, 22 pHUCYHKa, COUCOK BUKOPUCTAHUX JKEpen
cKiIanaeThes 13 60 HaliMeHyBaHb, 3 T0OIaTKH.

Kniowuosi cnoea: XOHKypeHTHa IiepeBara, pekjiama, MEepCOHAIbHUN MPOJaK,
CTUMYJIIOBaHHS 30yTy, Na0JiK pUICHIIH3, IPIMUI MapKeTHHT, HU(POBI TEXHOIOTII.



ANNOTATION
Chubar V. Y. «Formation of an effective marketing communications system in
the enterprise (based on materials of «Danon Kremez» PrJSC)y.

The economic content of the enterprise's marketing communications, the
peculiarities of formation, the stages of development of the enterprise's marketing
communications system, and the role of the structural tools of the marketing
communications complex in the general enterprise management system were
studied.

Different methods of scientific research were wused: comparison,
systematization and generalization; grouping; expert assessments and empirical
research; comparative and statistical analysis; structural and logical analysis;
mathematical; graphic; analysis and synthesis. The information base of the research
was served by the fundamental provisions of marketing, set forth in Ukrainian and
foreign scientific works on the justification of the features of the use of the
company's marketing communications complex, Internet resources, and financial
reporting of PrAT «Danon Kremezy.

A comprehensive study of the effectiveness of the application of the
marketing communications system in the economic activity of PrAT «Danon
Kremez» was carried out. It was found that the development and implementation of
the marketing communications system of PrAT «Danon Kremez» should be carried
out systematically and provide a targeted search for directions for the combination
of all communication technologies and product promotion tools, which will allow to
comprehensively determine the bottlenecks of the enterprise's marketing activities
and form the optimal marketing strategy of the enterprise to increase efficiency of
PrAT «Danon Kremezy» as a whole.

A conclusion was made about the need to implement a number of proposed
effective proposals to increase the effectiveness of the use of the marketing
communications system, in particular, a project for improving the marketing
communications program of PrAT «Danon Kremez» was developed, an economic
justification for the implementation of the proposed prospective measures was
carried out, which determines the potential of the enterprise to strengthen its
competitive positions on the dairy market products

The results of the research and the proposed directions for improving the
marketing communications system can be used in the practical marketing activities
of PrAT «Danon Kremez» to increase the efficiency of the company's financial and
economic activities and to form competitive advantages in the dairy market.

The master's qualification work contains 85 pages of the main computer text,
23 tables, 22 figures, the list of used sources consists of 60 items, 3 appendices.

Key words: competitive advantage, advertising, personal selling, sales
promotion, public relations, direct marketing, digital technologies.
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