





AHOTAINIA
3axapuenko O.B.

Tema «bpeHIUHT SIK J1€BUN IHCTPYMEHT IM1IBUILEHHS €(EKTUBHOCTI
JISTBHOCT1 KOMMaHi1

(3a matepianamu [IpAT «MuponiBcbkuii xai6onpoaykr (MXII))».

Pob6ora npucBgueHa JOCIIKEHHIO TEOPETUYHUX Ta MPAKTUYHUX ACHEKTIB
poJii OpeHIUHTY B MiABUILECHHS €()EKTUBHOCTI AISTILHOCTI KOMIIAHIi Ta PiBHS
KOHKYPEHTOCIIPOMO>KHOCTI.

JlocnimpkeHo OCOOJIMBOCTI YNpaBiiHHA OpPEeHAMHTOBUMHU MIANPUEMCTBAMU B
yMOBax  e€BpoiHTerpaunidHoi  crparerii  IlpoBemena — xapakTepucTHKa
OpraHizaiiifHO-eKOHOMIYHUX 3acaj (yHKIIIOHYBaHHS KOMIIaHii Ta O0COOJUBOCTI
ynpasninasg Opengamu [IpAT «MXID». BuokpemiieHo ponb OpeHIUHTY Yy
ctasiomy po3BuTky kommaHii IIpAT «MupoHiBcbkuit — XIT100MPOIYKTY.
CdopmyBaT pekoMeHallil o0 YIOCKOHAJIICHHS OpeHINHTY KOMITaHii.

KirodoBi cioBa: 6pen 1, OpeHIuHT, CTpaTeTiuH1 3MIHH.



ANNOTATION
Zakharchenko O.V.

Topic "Branding as an effective tool for increasing the efficiency of the

company
(based on the materials of PrJSC "Myronivskyi Hliboprodukt (MHP))".

The work is devoted to the study of theoretical and practical aspects of
the role of branding in increasing the efficiency of the company's activities
and the level of competitiveness.

Peculiarities of management of branding enterprises in the conditions of
the European integration strategy were studied. Characterization of the
organizational and economic principles of the company's functioning and
peculiarities of brand management of PrJSC "MHP" were carried out. The
role of branding in the sustainable development of Myronivskyi Hliboproduct
PJSC is highlighted. Make recommendations for improving the company's
branding.
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