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AHOTALIA
Cnooooanwk M. B.
YIOCKOHAJIEHHSA MAPKETUHI' OBOI CUCTEMH ITIIIIPHEMCTBA
(34 MATEPIAJIAMH TOB «/[IBPOBA»)

JloCmiPKEHO TEOPETUYHI Ta MPAKTHYHI aCTIEKTH MapKETUHTOBOI JISUIBHOCTI.

Buxopucrano Taki METOAM HAayKOBHX JOCTIIKCHb SK: aHATI3 Ta CHHTE3,
TEOpPETUYHE Yy3araJlbHeHHs, Kiacudikarlisi, CTaTUCTUKO-CKOHOMIYHI, rpadiuHHi
TOIIIO.

Y poboTi pO3KPUTO CYTHICTh CHUCTEMU VYIOPABIIHHS MapKETHHTOBOIO
TISTBHICTIO B opradizamii. JlocmimkeHo TpUHIMIN Ta MeToAW ii moOyoBH,
BU3HAYECHO (DYHKIIT CUCTEMU YNPABIIHHI MAPKETHHIOM B OpraHi3ailii.

3anponoHOBaHO OCHOBHI IIISIXU BJOCKOHAJICHHSI MAPKETHHTOBO1 CUCTEMH,
PO3pO0JIECHO HANPSMU YAOCKOHAJIEHHS CUCTEMU MAPKETHUHTY .

bakanaBpcbka poOoTa MICTUTH 53 CTOpPIHKM KOMIT IOTEPHOTO TEKCTy, 5
Ta0JIHIb, CIIUCOK BUKOPUCTAHUX JpKepel 3 32 HallMeHYBaHb.

KirouoBi cioBa: MapKeTHHTOBI CTparerii, MPOCYBaHHS CaHATOPHO-
KypOPTHUX TIOCHYT, OpEeH/I-MEHEIKMEHT, (YHKIIIOHAIbHUNA Ta CTpaTeriuHui
MapKETHHT.

ANNOTATION
Slobodyaniuk M.V.
IMPROVEMENT OF THE ENTERPRISES’ MARKETING SYSTEM
(BASED ON THE MATERIALS OF "DIBROVA™" LLC)

The theoretical and practical aspects of marketing activity are studied.

Such methods of scientific research as: analysis and synthesis, theoretical
generalization, classification, statistical and economic, graphic, etc., were used.

The work reveals the essence of the marketing management system in the
organization. The principles and methods of construction have been studied, the
functions of the marketing management system in the organization have been
determined.

The main ways of improving the marketing system are proposed, directions
for improving the marketing system were developed.

The bachelor thesis contains 53 pages of computer text, 5 tables, a list of
used sources from 32 names.

Keywords: marketing strategies, promotion of sanatorium-resort services,
brand management, functional and strategic marketing.
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