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THE MAIN DIRECTIONS OF INCREASING THE LEVEL
OF AGRARIAN BUSINESS SOCIAL RESPONSIBILITY

The system of measures to increase the level of social responsibility of business has been
analyzed. Social programs for the development of agricultural enterprises are characterized. Key elements
of social protection of the company's workers have been determined.
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The creation of a system of measures to increase the level of social responsibility
of an agricultural company must be considered at three main levels: state, local, and
enterprise level. The first two levels are characterized by the fact that social responsibility
1s manifested, first of all, in front of citizens. This contributes to the improvement of the
standard of living in society and the development of the state economy. It is under the
above-mentioned conditions that entrepreneurship, as a type of economic activity, is able
to ensure the "achievement of economic and social results”, which is defined in the
Economic Code of Ukraine [1]. At the last (third) level, SR concerns a part of public
society - part-time employees of the enterprise.

As a whole, s.g. the organization receives certain benefits from increasing the level
of social responsibility, which include: increasing the trust of the local territorial
community in its activities (forming a positive image); the same applies to cooperation
with tax, various controlling and other bodies; stability of the position on the market due
to the acquisition of significant competitive advantages; prospects for the development of
activities with the help of a positive image (for example, in authorities or among buyers,
partners, suppliers, etc.); improvement of personnel potential thanks to the growth of
creativity, professionalism, responsibility and loyalty of employees.

Social programs are developed for different periods of time, starting with long-
term ones, which are specified in short- and medium-term programs. The measures
provided for in these programs are grouped depending on their impact on the components
of the institution's activities. For example, in an agrarian enterprise, it is rational to group
measures according to the directions of their impact on: product supply and sales
technologies, economic results, customer service, increasing employee motivation, etc.
Specific and clear measures, persons responsible for their implementation, deadlines and
a mechanism for control and evaluation of results are defined in each direction. It is
worth noting that the implementation of the stipulated measures should contribute to the
improvement of the social and psychological climate at the enterprise (strengthening of
friendly relations between the members of the labor team).

The key elements of the social protection of the company's workers are contained
in the social package, which conditions the creation of safe and favorable working
conditions, the participation of workers in the management of the enterprise, the use and
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