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додавання (3%), заміні слова однієї частини мови на слово іншої, а саме – 

номіналізації (4,4%), адвербалізації (4,6%), вербалізації (2,2%) та лексичній заміні 

(2,8%), генералізації (1,2%), значно менше засвідчено смислового розвитку (0,8%), 

перестановки або пермутації (0,6%), антонімічного перекладу (0,6%), описового 

перекладу (0,4%) та конкретизації (0,2%), зовсім не використано стилістичних 

трансформацій.  
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Language performs two main functions: communicative, as the most important means 

of human communication, and cognitive (cognitive, epistemological), as a means of 

externalizing mental searches. 

Linguist V. M. Manakin also emphasizes the importance of suggestion as a 

pragmalinguistic phenomenon that forms a pragmatic-affective dimension in which a person 

reflects the world of his feelings [2, c. 196]. The influence of suggestors is aimed at 

interpreting the communication partner’s knowledge and his/her value system. Taking into 

account the processes of interaction inherent in this phenomenon, suggestive linguistics 

brings to the question of the communicative plan and means of ensuring successful 

communication. To understand the communicative effectiveness of the suggestive text of 

native advertising and the further interpretation of the suggestion, it is worth considering the 

typology of influences as a whole. 

In our opinion, a comprehensive approach to the issue of differentiation of influence is 

offered in the study of T. Yu. Kovalevska, who emphasizes the blurring of the boundaries 

between suggestion, persuasion and actual suggestion, in particular distinguishing: 
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1) social influence, which is close to etiquette formulas; 

2) expression of will as a type of directive speech acts; 

3) emotional and evaluative impact, in which the suggestive causes associative images 

to facilitate the interpretation of the message; 

4) informing as a type of representative speech act; 

5) argumentation [1, c. 34]. 

Advertisers evaluate the effectiveness of advertising using such indicators as attitude 

to advertising, brand awareness and willingness to make a purchase [3, c. 12]. In the 

implementation of these factors, an important role is played by the text of the advertisement 

and the communicative effectiveness of the message. 

Communicative effectiveness of native advertising, i.e. the ability to achieve the goal 

set by the speaker and maintain the balance of relations with the interlocutor [4, c. 51], is 

achieved by understanding the communicative behavior of message recipients. The starting 

concept of the research of communicative behavior is its structural unity, which is 

implemented at the cognitive, affective, and motivational-value levels. 

Taking into account the approaches to the linguistic-communicative interpretation of 

the term “native advertising”, the native text should implement communicative (convey 

information to the target audience and indirectly form certain relationships with recipients), 

perlocutionary (change the behavior of addressees) and persuasive (encourage the purchase 

of a product or service) functions . 

The implementation of a suggestion taking into account these functions can be 

influenced by the following factors: 1) the confidence of the suggestors when interpreting 

advertising information (applies to sponsored video content); 2) the authority of suggestors 

among suggesters (in particular, it is qualified by the number of subscribers, likes and 

comments); 3) an atmosphere of trust between suggestors and suggestees (refers to the 

individual level of trust of recipients, depends on age and gender) [5, c. 130]. 

We believe that all these factors are determined by the text, therefore, in the process of 

its formation, the preferences and experience of potential recipients are taken into account. 

Under this condition, the addressee of the native advertising text is not always a consumer 

of a product or service, but he can become one if the information meets his/her needs. 

Strategically incorrect is native advertising, where communicative effectiveness is 

marked by insufficient or excessive attention to the needs of the suggesters and does not 

correlate with the beliefs of the suggesters. In view of the above, the native's communicative 

effectiveness can be facilitated by awareness of the specific needs of the suggesters and 

reference to the preferences of the suggesters. The authors of native advertising are endowed 

with a high social status, so if the suggester speaks from a position of personal experience, 

this native content is perceived by the suggester based on the level of trust in him/her. Native 

advertising requires a systematic approach to the formation of its text: it must adapt to the 

thesaurus of addressees and correspond to their system of individual values. 
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Останнім часом українське суспільство отримує доленосні виклики, пов’язані з 

воєнним станом і бойовими діями у нашій країні. В освітньому колі постає дуже 

нагальна проблема підготовки здобувачів у складних умовах. Підготовка майбутніх 

фахівців, а саме, формування навичок (skills) майбутніх фахівців, у ситуації 

військового конфлікту стала серйозним випробуванням для багатьох українських 

закладів вищої освіти. 

Якість сучасної професійної підготовки визначається не лише рівнем набутих 

майбутніми фахівцями навичок, але і їх змістом й здатністю до їх застосування у 

професійній діяльності, мобільністю, системністю та прикладними властивостями 

цих навичок. Зазначене окреслює необхідність пошуку перспективних шляхів 


