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DEVIANT ASPECTS OF ENGLISH  

COMMUNICATION ON FACEBOOK 

 

The electronic form of communication, which is always on progress, has led to the emergence 

of a new area of linguistic research – Internet linguistics. 

The article is devoted to the analysis of English communication on Facebook social network, 

which is an object of our analysis. Our purpose is to define the main peculiarities of this type of 

communication, although, the main focus is on the deviant aspects of this type of computer-

mediated communication (CMC). These include the use of shortenings and abbreviations as a type 

of internet slang, as well as different emoticons, sound imitation (onomatopoeia), and other break-

ings of linguistic norms. All the above-mentioned linguistic aspects of online communication repre-

sent the subject of the research. Our tasks are the following: 1) to provide the analysis of linguistic 

and paralinguistic elements of Facebook communication and 2) to define which of them are the 

deviant ones and what role do they play in the process of CMC.  

The total number of Facebook users who took part in the analysis was 60. In order to make 

the results more generalized there were 30 male participants and 30 female users (both native and 

non-native speakers). 

The method of CMDA (computer-mediated discourse analysis) which includes the descrip-

tion, interpretation and explanation of collected data, was used to identify and classify the main 

linguistic and paralinguistic (especially deviant) features of Facebook communication. 

The conducted analysis made it possible to come to a number of conclusions.  Firstly, the lex-

ical level of communication on Facebook is characterized by the widespread usage of abbreviations, 

acronyms, shortenings as slang words. Thus, network slang is another specific feature of Facebook 

communication. In fact, it is an example of the internet slang and texting overlap. 

Another deviant feature of Facebook communication can be seen on the grammatical level:  

the users often resort to the improper grammar spelling, wrong choise and formation of tenses, 

which is caused (among the others) by the need of time economy and leads to the informality of 

network speech. 

Regardless the language used for communication, Facebook discourse is characterized by the 

use of different paragraphemic means of communication: emoticons, multiple repetitions of letters 

and punctuation marks, capitalization, etc., which are the instruments that help to increase the non-

verbal aspect of CMC.  

As a result of the analysis, some emoticons were found to be the most productive. Among 257 

analysed messages and comments, 27 % contained a big smile emoticon ( ), a wink emoticon ( ) 

was used in 20 % of messages. The other most widespread emoticons were a smiley face ( ) and 

an angel emoticon ( ). 

Phoneticons, or the overuse of letters or punctuation marks, form the graphic expression of 

voice characteristics and were used as a tool of sound imitation. Punctuation marks aimed to com-

pensate the absence of the mimic emotional expressions online. Capitalization (the use of only capi-

tal letters in words) was used as a signal of intonation change and gave the additional emphasis to 

the certain words in the message. All the above-mentioned paragraphemic elements of online com-

munication were used to make messages more emotional. With their help the network language 

becomes more ‘colloquial’. 

Directions for future research: the analysis has helped us to find out the deviant features of 

virtual communication on Facebook, although there is still a considerable number of them to be 

analysed. 
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