MOJIeNb, SIKa BpaxoBye IMOTPeOM BCiX BEPCTB CYCHUIbCTBA Ta 3a0e3ledye CTaliCTh
cepenoBuia. [4]
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THE INFLUENCE OF SOCIAL NETWORKS ON PUBLIC OPINION

Today, social media is one of the most visited resources on the global internet. It allows the
audience to receive news from various sources, comment, interpret, and share information, making them
active participants in the information process. It is relevant to explore methods of manipulating public
opinion through social media and examine this situation from various perspectives.

Key words: social network, public opinion, manipulation, politics, mass media, social media,
influence, information

According to the theorist and researcher M. Castells, the network society signifies a
qualitative change in human experience. Networks are altering the public sphere, which has an
impact on democracy. The active use of cutting-edge internet technologies contributes to
replacing social and political reality with computer simulations.

Any conflict escalations, the formation of public opinion, political preferences,
presidential and local election campaigns, and expressions of national resistance against
dictatorial regimes in recent years often began on social media. Moreover this doesn’t imply that
social media is indispensable for political mobilization, as it can occur without online influence.
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Sometimes successful mass actions are fueled by internet users, and at other times, despite the
powerful digital propaganda, it doesn't reflect in mass political behavior.

It is also important to note that despite the imperfections of Twitter, Facebook, and
YouTube in broadcasting reliable information or obtaining a clear and unbiased picture of
events, social media remains one of the powerful means of spreading their version of the story. It
offers the ability to create their narrative, tell their truth, or manipulate political consciousness,
influencing global public opinion. [1]

The rapid development and socialization of the internet represent a major trend in the
modern online environment. Today, there are tens of thousands of diverse social networks and
services: communication, professional, graphic, blogging, news, video, and many others. But
new projects emerge in this niche every day. The cumulative audience of social networks
exceeds one billion users, and according to some estimates, it will soon surpass the audience of
search engines. Therefore, competition is growing, and the methods of influencing the audience
are becoming increasingly sophisticated and subtle. Influence on the public is exerted often
imperceptibly for the information consumer but has a global impact. All this happens because a
significant portion of the population in Ukraine lacks a well-formed identity, making it
susceptible to external information influence and inclined to easily change behavior and adopt it.

"Authoritative Units," a term coined by the Institute for Propaganda Analysis (USA),
founded in 1937 in the United States, generalizes these methods and identifies several
manipulation techniques. The most common among them include:

1. "Definition"™: Ideas, personalities, or objects are associated with specific
characteristics (positive or negative, depending on the manipulators' goals) that, through frequent
repetition, become accepted by people as self-evident, requiring no proof. Instead of presenting
facts, the media often interpret them, immediately giving meaning and judgment to specific
individuals, events, or actions.

2. "Bandwagon": When portraying events that require audience support, expressions are
used to convince that the absolute majority of society shares the same point of view (e.g., "the
overwhelming majority," "public opinion").

3. "Recommendation™: A needed thesis is placed in the mouth of a person who enjoys
high popularity within specific social circles (a renowned scientist, journalist, writer, artist,
athlete, etc.). This manipulation method correlates with the "two-step flow of communication”
theory mentioned earlier. Ukrainian political forces often engage popular figures, even those
unrelated to politics, in an attempt to use their authority to promote their ideas and interests.

4. "Substitution™ or "Shifting the Focus™: These techniques involve using positive terms
to describe negative actions or, conversely, highlighting "beneficial" aspects of certain events,
distorting information, providing incomplete data, and more. [2]

The company “Guardian” has released information regarding measures initiated by the
U.S. Central Command Headquarters. They plan to develop a specialized computer program
aimed at safeguarding the country's image on international global social networks. This program
will generate virtual bloggers on platforms such as Facebook and Twitter. These virtual bloggers
will engage in discussions with real users of these networks, neutralizing anti-American
messages and presenting daily events from a perspective favorable to the USA. [3]

Analyzing the primary methods used in social media, it's worth mentioning the
perspective of G. Pochepsov, who emphasizes that today, information wars are primarily
conducted using intellectual tools, with social media being the direct environment for their
utilization. He also highlights the creation of a new method of influencing public opinion known
as micro-targeting. This method involves publishing personalized messages at the individual
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level to capture their attention and gain favor. Among the main models of conducting
information warfare on social media, the following can be identified: the network attack model,
the model involving user-volunteers, and the total blocking model.

The goal of these new technologies is not to establish direct control over a specific
country but to manage a specific country through manipulation in a state of chaos. The
orchestrator of chaos can easily resolve critical issues such as transferring assets, replacing
owners, and key politicians with puppets. The democracy of the new regime is no longer
relevant; the main thing is that the country maintains loyalty to the orchestrator of chaos in
priority matters. Social media significantly impact the interaction between government
authorities and society. [4]

When analyzing the principles of shaping public opinion through social media, it's
essential to consider psychological factors. Every individual strives to be heard and accepted,
satisfy their need for communication, and belong to a particular group. This also underscores the
social significance and identification with friends from the group, the social benefit of being
friends with specific individuals (such as well-known politicians, public figures, celebrities,
writers). Positive events, like interesting meetings, travels, and personal achievements, are also
popular topics for communication, extending beyond the virtual world. Socialization is a crucial
element in online communication. In the virtual dimension, it offers greater freedom and broader
possibilities, uniting people not by geographic or demographic indicators but primarily by shared
interests, both narrow and broad. Social media offer the potential for self-improvement, learning,
and acquiring new information.

The powerful informational influence of social networks is also evident among grassroots
initiatives when it's necessary to gather a specific number of signatures for a project, hold voting
for a particular candidate, conduct surveys or questionnaires, and determine popularity rankings.
The capabilities of social media today are so extensive that they have become an integral
component of mass communication, an essential information platform that not only informs or
coordinates but also influences, sets the tone, often leading traditional media. [5]

In the modern, globalized information space, a global public agenda is being formed,
representing a hierarchy of specific political issues related to the interests of a "situationally
structured and territorially dispersed public within a specific time period.” This leads to the
transfer of information interests, media requests, and mass audience from the sphere of "high
politics,” organized by government representation, to the realm of everyday life and behavior of
individuals, creating new forms of political life. Consequently, governments worldwide are
gradually transitioning to dialogue and interaction, taking into account public recommendations
when making foreign policy decisions.

International internet communication through social media tools allows for both
informing the public about government achievements and exerting manipulative influence on
public opinion. For example, in the European Union, of which Ukraine seeks to become a part,
"over half of the population uses social media as the primary source of information.”
Specifically, 100% of all European governments have accounts on Facebook, with the highest
number of followers (59 million) in Europe belonging to Pope Francis on Twitter and Instagram.
The European External Action Service and the UK Foreign, Commonwealth & Development
Office are connected to over 130 world leaders on Twitter. [6]
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JTEMOTPA®IYHA KPU3A B YKPAIHI: CYUACHHUM CTAH TA NIEPCIIEKTUBU

VY motomy-0epesni 2022 poky 3adikcoBaHO MACOBHH BHIi3J[ YKpAiHI[B, II0 CTAHOBHTH OJIM3BKO
20% 3aranbHOTO HaceleHHs. [lepeBa)KHO ISl KATEropisi MIrpaHTiB CKJIANAEThCS 3 )KIHOK Ta JiTel. Xoda
TOYHY YaCTKy iXHBOT'O BHECKY B HalliOHAJIbHE CIIOKMBAHHA NIEpe/1 BIHOIO Ba)xKo BU3HAUNTH, 20% BHI3ILY
HACEJICHHS € 3HAYHUM ITOKa3HUKOM. Mirpalrisi cTana BaXJIMBUM (PakToOpoOM, IO CIIPUYUHUB 3HAYHUH CIIaj
BBII munynoro poky, sxuit ckinaB 30%. 3a mporaozamu Harionansaoro 6anky Ykpainu, 10 kinng 2023
poIi OYIKYeThCS TONANBIIMKA BIATIK TPOMAIsH 3a KOPAOH, TPHUIOMY KUIBKICTh BHDKIDKAIOUHX
TIePEBUIITYBATHME KITBKICTh THX, XTO MOBepTacThes, Ha 400 Trcsa oci6. Lle moB's3aHo 13 CKIIaHOMAMHA Y
cdepi CHEPTeTHKH, SIKi YCKJIATHIOIOTh YMOBH TIPOKUBAHHS B JICIKUX PETiOHAX, a TAKOX 3 IMIIBUIICHAMHI
3arpo3amu Oe3Ielri.

KurouoBi cioBa: nemorpadidaa kpuza; piBeHb HApPOMKyBAHOCTI; piIBEHb CMEPTHOCTI; TPUBAJIICTh
JKUTTS; CTApiHHS HACEICHHS; 3IOPOB’ s HAIlil; BIITBOPEHHS HACEICHHS, MIrpallis: eMirpaiis; O1>KeHCTBO;
MirpailiifHa MoJIiTHKa; IHCTUTYT CiM 1.

3a BUCHOBKaMH €KCIIEPTIB, Ha TJi CKJIQJHOIO Mepiody, o HactaB me 10 1991 poxky,
KoM YKpaiHa oTpUMaja He3aJIeKHICTb, OyJIM MOMITHI O3HAKM 3MEHILEHHs HaceleHHs. Y Lei
nepioJ po3pUBAIKMCS poKaMH HaOyTi E€KOHOMIYHI Ta TOProBeNbHI 3B'A3KH, CYCHLUIBCTBO
CTUKAJIOCSA 13 cepilo3HuM naedimuToM TOBapiB, BHCOKMM piBHEM 0e3po0iTTs, iHIsIIiEr,
BIJICYTHICTIO HAI[lOHAJIBHOI BaJIOTH Ta 3arajJlbHUM HEBU3HAUYEHHSAM WI0J0 MaiOyTHBOTO.
VY 3B'3Ky 3 TakuMu OOCTaBMHAMU OaraTo CiMel NPUNMHSIM aKTUBHO PO3LIMPIOBATH CBOIO
KUIBKICTh AiTed. Jl0JJaTKOBO, JKIHKM IMOYaldM IIyKaTH MOXKJIUBOCTI 3apoOITKy Ha piBHI 3
qoJnoBikamu. [1]

OcHOBHI TposiBU JAeMorpadiyHOi Kpu3W B YKpaiHi BKIIOYAIOTh: HU3BKHHM pIBEHb
HapO/KYBaHOCTI, SKUH He 3abe3rneuye 3BHYAHOTO 3aMIIEHHS IOKOJIHb; BHCOKUN pIBEHb
CMEpPTHOCTI, OCOOJMBO cepell 4YOJIOBIKIB, 3 BEJIMKOI MMOBIPHICTIO NepeayacHoi cMepTi
(mpubau3Ho 38-40% cMepTHOCTI cepell YOJIOBIKIB Yy Mpale3gaTHOMY Billl); HU3bKa CepeIHs
TPHUBAIICTh JKUTTA; cTareBa aucrpornopiis, ae Ha 1000 donoBikiB mpumanae 1158 kiHOK;
MIPOJIOBKYEThCS TPUBAIHMMA BIATIK MOJIOJAI Yepe3 Mirpaiito, o0 Ma€ HEraTUBHHUU BIUIMB SK Ha
YHCENbHICTh HACEIEHHS, TaK 1 Ha PIBEHb HApOIKYBaHOCTI. [3]

56



